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The Profession of Architecture



Very Few Left






The Failure of Traditional
Marketing

Golf?

Parties®
Committees?®

Boards?

Sponsorships?



The Problem of Physical Reach



Explosion at the Meltdown



Implosion That Followed



The Death of Advertising

® Pond
® Radie
o I

® Spom



The Spam Vaccination



The Necessity of Being
Remarkable

Death of the Old Virtues

Survival
Remaking Our Marketing vs. Remaking Ourselves

The Necessary Opposite Things



Sunset of the Era of the Company

www.originalgreen.org


http://www.originalgreen.org
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Dawn of the Age of the Idea

www.originalgreen.org


http://www.originalgreen.org
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ldea Cards,

Not Business Cards
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Patience

® Growing a Body of Work
® Follower Acceleration

® Becoming Googlicious



Generosity

® Sharing vs. Selling

® Gulps vs. Nibbles

® Products or Services?



Participation

® Virtual Idea Groups: #letsblogoff, #aiachat

® Email Idea Groups: listservs

® AlAvs. CNU



Collaboration

® Consortiums

® Guilds









































































































Top 10 Blog Rules of Thumb

10. Live Links, Embedded

9. Focus

8. To-The-Point Paragraphs
. Concise Posts

. Scannable Text

. Images

. Human Voice

/
6
5. Be Sociable
4
3
2

. Don’t Bury the Lead

1. Compelling Title





















Twitter Rules of Thumb

10. Cross-Pollinate #FF

. Don’t Be Afraid to Unfollow
. Don’t Use Direct Messages Unless Replying

. Favorite Your Favorites

9

8

/

6. Use Hashtags (#) Freely
5. Use Qusername

4. Lleave Room for RTs

3. Give Proper Credit

2

. Follow Useful People

1. Post Useful Stuff












The New Web Paradigm















Speaking Rules of Thumb

10. Free First, Paid Later

9. Sign Early

8. Speaking, Not Reading

7. Admit What You Don’t Know
6. Use Infectious Phrases

5. Once a Month or More

4. What Are Your Mysteries?

3. Infect Hives

2. Too Many Slides

1. Always Something Fresh







































Email Rules of Thumb

10. Unsubscribe
. Delete Junk First

. Respond First Thing

. Reduce Images

. Embed Links
. Your Domain Name

9

8

/

6. Include Previous Conversation
5

4

3. Use Their Name

2

. 6 Sentences

1. Chiclets















Mailing List Rules of Thumb

10. Hosted Graphics
9. Mailing Service
8. Use Their Name
7. Image-Rich

6. Graphically Calm
5. Embedded Links

4. low Info Threshold
3. Great Subject Line

2. Infrequent Mailings
1. Members Opt In















Image Rules of Thumb

8. Convert RAW to DNG

7. Organize by Place

6. Document Your Workflow Evolution

5. Shoot RAW

4. Link to Your Other Sites
3. Set Naming Convention
2. Use Hosting Service

1. Tag w/Keywords

























































Resources

New Media Resources (essential books): http://bit.ly/NMResources

Top 10 Characteristics of New Media People: http://bit.ly/
NMCharacters

First 10 Things (to get started): http://bit.ly/NMGettingStarted

The Importance of Blogging: http://bit.ly/ImportanceOfBlogging
Thoughts on Social Media: http://bit.ly/NMThoughts

If you want live links rather than having to write all these down, please
email me at steve@mouzon.com and I'll be happy to send them, as well
as a few other resources you might find helpful.
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What Next?

1. Open your Twitter account.
2. Open your bit.ly account.
3. Start your blog.

4. Print your Idea Cards.

5. Start your mailing list.

If you’d like my recommendations on the best ways to do all of these things,
please email me at steve@mouzon.com and I'll be happy to send them, as
well as a few other resources you might find helpful.
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